
Questions listed below follow outline of RFP: 

 Does the City of Brunswick marketing department already have a style guide or brand direction 

that gives clear guidelines as to where they see the website style going? MUST BE CONSISTENT 

WITH OR COMPATIBLE WITH THE CITY’S WEBSITE.  Is there a set look and feel that the site and 

city want to keep moving forward with? MUST BE CONSISTENT WITH OR COMPATIBLE WITH 

THE CITY’S WEBSITE.  

 We see there are two different points asking for professional marketing pieces and professional 

advertisements. Do these two terms have separate meanings?    YES.    What exact details are 

you looking for within the two?  TO BE DETERMINED BY CONSULTANT AS RELATED TO 

ATTRACTING TARGET MARKET/BUSINESSES. 

 How would you define a marketing packet, and what materials would you want included within 

the packet?  THE MARKETING PIECE(S) PLUS OTHER PERTINENT INFORMATION.   Within the 

marketing plan:  

o Is the campaign including just a crafted idea and message, or will posts, copy & design 

be required?  COPY AND DESIGN WILL BE REQUIRED 

o Will these be ongoing scheduled posts and services?  ADVERTISING/MEDIA PLAN FOR 

ONE YEAR; SERVICES COMPLETE BY JUNE 30, 2016 TO COINCIDE WITH END OF THE 

CITY’S FISCAL YEAR 

 Does the budget include print material, paid social media engagement, ad 

spending for local and regional markets?  BUDGET INCLUDES PRINT MATERIAL 

BUT NOT PRINTING; SPENDING ON ADVERTISEMENTS FOR LOCAL AND 

REGIONAL MARKETS, AND PAID SOCIAL MEDIA ENGAGEMENT AS 

WARRANTED 

O To strengthen web presence will the department need coached through steps to create 

a healthy website, or will you need SEM and paid engagement services to create traffic 

to the site?   THE CITY CONTRACTS WITH GOVOFFICE TO HOST AND MAINTAIN ITS 

WEBSITE:  BRUNSWICKMD.GOV 

 Will this be an ongoing service or a proposed plan that the marketing 

department can carry out internally?  PLAN THAT CAN BE CARRIED OUT 

INTERNALLY 

 What is the marketing plan timeline? ONE YEAR.  How long will this project be carried out?  

SERVICES COMPLETE BY JUNE 30, 2016 TO COINCIDE WITH END OF THE CITY’S FISCAL YEAR.  Is 

it a one-time service, multiple, short term engagements, or a long term (yearly) plan?   ONE-

TIME SERVICE. 



o Will the amount budgeted ($25,000) be spent throughout the longevity of the project or 

only once as services are provided? SPENT THROUGHOUT THE LONGEVITY OF THE 

PROJECT AS DELIVERABLES ARE COMPLETED.   Will the budget be consistent or lowered 

at any time?  EXPECTED TO BE CONSISTENT FOR LENGTH OF SERVICE. 


